THE NEW SEARS store in Ingram Mall, 
scheduled to open for business Monday, gets 
an examination from J.E. Duggan, director 


of store planning and visual merchandising 
for Sears’ Southwestern Territory. (Staff 
Photo.) 


New Ingram Mall Store 


Sears ‘Happening’ Set 


A 178,000-square-foot store doesn’t just happen. 

‘It takes more than two years of detailed plan- 
ning, according to J. E. Duggan. director of store 
planning and visual merchandising for Sears’ 11- 
state Southwestern Territory. 

Duggan was in San Antonio Friday to oversee 
last-minute preparations of Sears’ Ingram Mall 
store, Which is scheduled to open at 9:30 a.m. 
Monday. A preopening will be held Saturday. 

It will be the first store ta open in the mall. 

Years of market research went into selecting 
Northwest San Antonio as a site for a full-line 
Sears store, Duggan said. 

“At the same time we decided where the store 
ought to be. the developers were deciding where 
the center ought to be. Then we got together,” he 
said, 

Store plans, he said, are “drawn” by a comput- 
er in Chicago. which carefully matches the geog- 
raphy of the area with the geometry required for 
construction. 

Once the basies are settled, he said, a staff of 
11 designers goes to work. 

They carefully studied the San Antonio life- 
style, Duggan said, before they developed their 


plans for the Ingram Mall store, the first Sears fa- 
cility to open in San Antonio since its Central 
Park Store nine years ago. 

The design team considered the decor of com- 
peting stores and looked at neighborhoods sur- 
rounding the new store site, he said. 

They learned that local tastes had changed 
considerably from the Spanish theme that domi- 
nated San Antonio architecture nine years ago. 
Duggan explained. 

Now, he said, San Antonians prefer a more 
contemporary style and that is reflected in the de- 
sign of the new store. 


All planning is done with women in mind, he 
said, because SO percent of Sears’ customers are 
female. 

Earth tones dominate the store's color scheme. 
although, in some departments, such as children’s 
wear, bright yellow and green are used, he said. 


Among the unique features of the store are a 
large catalog sales area where the customer picks 
up his own merchandise, rather than waiting for a 
sales person to do it, and an area register system 
to speed checkout. + 


